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THE MAGAZINE

For people who also smoke weed. 

Gossamer looks at culture, design, art, food, and travel 
through a green lens and is aimed at the ever-growing 
millions of discerning cannabis consumers who seek out 
quality in everything they do, buy, and consume. Gossamer’s 
audience is culturally aware and intellectually curious. They 
have incorporated cannabis into their lives, but not made 
their lives about cannabis. 

Cannabis gives people a better experience—deeper sleep, 
louder laughs, and a healthier life. Our mission is to do the 
same: to offer our community a better experience through 
our content, our events, and our products. In doing so, we 
hope to change the perception of cannabis, cannabis 
consumers, and the conversation around legalization and 
social justice. 

Our contributors write and shoot for The New Yorker, The 
New York Times, GQ, Harper’s, Vogue, T Magazine, Rolling 
Stone, LVMH, Supreme, and more.
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• Conversations with Kate Young,  
Sarah Goldberg, Alison Roman, 
Waris Ahluwalia, Kirby Howell-
Baptiste, Céline Semaan, Recho 
Omondi, and Adam Pally 

• Fashion editorials styled by Rajni 
Jacques, Rachael Wang, Brie 
Welch, and Noemi Ottilia Szabo 

• Words from award-winning and 
notable writers including Amitava 
Kumar, Molly Young, Janicza 
Bravo, Mayukh Sen, Anjali Khosla, 
and Kyle Chayka 

• Visual contributions from Yumna 
Al-Arashi, Shaniqwa Jarvis, Chris 
Maggio, Doan Ly, Pippa 
Drummond, Joanna McClure, and 
Maria Medem 

• Brand credits such as GUCCI, 
KENZO, HELMUT LANG, STELLA 
MCCARTNEY, NIKE, TIBI, A.P.C., 
MARA HOFFMAN, ANNA KARLIN, 
and APPLE 

• And an adult activities section in 
every issue because everyone 
needs a reading break

INSIDE GOSSAMER
Every volume of Gossamer contains longform features, notable 
interviews, photo essays, and market stories by some of today’s most 
celebrated editorial and visual talents. Gossamer has been nominated for 
three Stack Awards, including Magazine of the Year, and won a 2020 New 
York Press Club award for Best Travel Writing 

Gossamer is printed on 144 pages of premium UV gloss-coated and 
uncoated paper: 

Cover: 100% recycled 100LB Coronado Stipple 
Body: 70LB Lynx Opaque Text; 60LB Enviro Satin Text 

Past features include:

https://www.gossamer.co/articles/kate-young
https://www.gossamer.co/articles/sarah-goldberg
https://linkin.bio/alisoneroman
https://www.gossamer.co/articles/waris-ahluwalia
https://www.gossamer.co/articles/kirby-howell-baptiste
https://www.gossamer.co/articles/kirby-howell-baptiste
https://www.instagram.com/celinecelines/
https://www.gossamer.co/articles/recho-omondi
https://www.gossamer.co/articles/recho-omondi
https://www.instagram.com/adam.pally/?hl=en
https://www.stackmagazines.com/awards/
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THE RESPONSE

“The glossy that gets you high . . . 
Think of it as Monocle meets Bon 

Appetit, but for pot smokers.”

“Completely above board.”

“Design-forward . . . the kind of 
collectible fancy magazine you’d 

pick up at McNally Jackson.” 

“Gossamer has managed to turn 
smoking weed into an Instagram-

ready aesthetic.”

“Minimalist and approachable . . . 
should resonate with millennials 

who are fans of brands like 
Outdoor Voices and Glossier.” 

“Even the weed-averse will find 
amusement in the collection of 

feature spreads, in-depth profiles, 
photo essays, fashion shoots, 

thematic artwork, and funny tips.”

“Finally, a weed magazine for the 
rest of us.”

“It’s beautiful.”

“Funny, thoughtful and 
educational, Gossamer is about 
much more than just cannabis.”

“When we first heard of Gossamer, 
we were instantly enchanted with 

the romantic, moody name. And we 
were equally intrigued by a 

platform geared entirely toward 
cannabis culture . . . Lush images, 

wildly entertaining writing, profiles 
of people as dazzling-looking as 

they are fascinating, and [a] 
decidedly sybaritic vibe.”

“A lifestyle magazine for 
adventurous, no-bullshit 

millennials.”
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PLANNING & STOCKISTS
SELECTED STOCKISTS 

McNally Jackson, New York City 
The Ace Hotel, All Locations 
Pilot & Powell, New Orleans 
Mister Green, Los Angeles 
Daikanyama Tsutaya, Tokyo 
Print Matters!, Zurich 
Ofr: Paris, Paris 

Athenaeum, Amsterdam 
magCulture, London 
The Strand, New York City 
Casa Bosques, Mexico City 
Stand-Up Comedy, Portland 
do you read me?!, Berlin 
Office Newsstand, New York City

CALENDAR 

Volume Nine: Glass 
Reservations TBA 
Art due TBA 
On sale TBA 

Volume Ten: Theme TBA 
Reservations TBA 
Art due TBA 
On sale TBA

PRESS 

Every volume is released with a promotional program including events 
across the United States and in key cities in Europe.
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OUR AUDIENCE

SOCIAL MEDIA 
An eclectic mix of original content, recommendations, and 
playful visuals 
• 50,000+ Followers 
• 21% Engagement 

PRINT 
Our print run caters to an elite and engaged audience 
who finds us at home and fashion retailers, specialty 
bookstores, boutique hotels, and select dispensaries 
• 8,000 Circulation 
• 20,000+ Readership 

NEWSLETTER 
Semi-weekly emails featuring exclusive Conversations, 
High Minded essays, and High Praise picks 
• 26,000+ Subscribers 
• 30% Open Rate

THE BREAKDOWN 
77% Women | 23% Men 
65% have HHI of $100,000 or more 
74% are between the age of 25 and 44 
76% U.S. and Canada | 24% U.K. and Europe 

CIRCULATION BREAKDOWN 
67% Paid Subscribers & In-Room Partners 
22% Controlled Distribution & Retailers 
6% Events & Public Placement 
5% VIPs 

INTERESTS & MEDIA CONSUMPTION 

66% Lifestyle 
40% Food 
42% Fashion 
48% Travel 

Gossamer’s audience is made up of professional, stylish, and culturally engaged women and men who work in media, tech, design, 
marketing, medicine, hospitality, and art. They’re curious, love to travel, and have an appreciation for beautifully designed objects. 
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NON-PROFIT PARTNERS

Every volume of Gossamer spotlights non-profits and 
charitable organizations committed to social justice, criminal 
justice reform, and ending mass incarceration, especially as it 
pertains to the the failed “War on Drugs.” 

While these are the issues for which we feel we can offer the 
biggest and most effective platform, we encourage any and all 
non-profits to reach out about how we can work together on 
aiding your cause. 

And to our for-profit partners, we encourage you to think 
about how your company might be able to incorporate these 
charities and organizations into your planning. Luckily, we 
always have some ideas. 
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CUSTOM PAMPHLET
Every volume of Gossamer allows for one branded or co-
branded custom insert written and designed by our 
editorial team. 

SAMPLE CONCEPTS 

We are happy to do 100% of the creative production, as 
well as to fully collaborate with your team. Topics for 
these pamphlets can range from explainers to Q&As to 
instructional guides to recipes to Conversations—and 
beyond.  

DETAILS 

12” x 5” flat, 4-panel accordion folded to 3” x 5” 
Printed on 65 lb Lynx Opaque Smooth Cover. 

PRODUCTION 

Can be included with a volume of Gossamer and/or 
produced on its own in. Minimum run of 1000. 
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GOSSAMER

EVENTS*

Gossamer events bridge the gap 
between cannabis and 
traditional lifestyle categories 
like food, home, fashion, and 
wellness, and are curated 
visually and experientially to 
encourage organic social and 
press content for the attendees. 

Events have been covered in The 
New Yorker, GQ, and Well+Good, 
among others. 

Partnership opportunities 
include: 

• Private dinners 
• Concerts/listening parties 
• Store takeovers 
• Brand/retail curation 
• Popup shops/activations 
• Branded weekend escapes 

PAST ATTENDEES INCLUDE: 

Sarah Goldberg (Emmy-
nominated actress) 
Leandra Medine (Founder of 
Man Repeller) 
Jon Batiste (Musician and Late 
Show with Colbert bandleader) 
Mara Hoffman (Designer) 
Janicza Bravo (Director) 
Oliver Jeffers (Artist and 
author) 
Chelsea Leyland (Model, DJ, and 
Cannabis Activist) 
Katja Blichfeld (Co-creator of 
High Maintenance) 
Recho Omandi (Designer) 
Saeed Jones (Author) 
Hannah Goldfield (New Yorker 
food critic) 
Poppy Harlow (CNN anchor) 

*Due to COVID-19, events are currently on hold. However, we would be happy to 
discuss them in terms of future planning. 
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LAUNCH KIT

With the launch of every volume of Gossamer, we send 
out gifting kits featuring curated products from 
partners. 

These mailers are hand-delivered to 50-100 top editors, 
writers, and influencers across all relevant verticals. 

Inclusion in the gifting kits is limited to print page 
partners, with a maximum of 4 brands and 1 per product 
vertical. 
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Gossamer is 215 × 260 mm in size. We offer a full-page size for all 
advertisements. Please include 6 mm bleed past the trim area on each 
edge. 

Please transmit all files digitally using wetransfer.com, with 
info@gossamer.co as the recipient. Please do not email large 
attachments or send media via mail. We accept high-res PDF, TIFF or 
EPS files only, with fonts embedded or outlined. 

All advertisements print four-color process, and must be 300 dpi, 
CMYK only. Four-color black (or “rich black”) is comprised of: 10% 
cyan, 10% magenta, 10% yellow, and 100% black. Four-color blacks 
cannot exceed these levels.

ADVERTISING SPECIFICATIONS
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