


About us

The Lissome is a collectible annual
magazine about fashion design,

art, crafts and culture that reaches
thousands of readers. It is a presence
at boutique magazine and concept
stores around the world.

By providing a space for conversations, contemplation and
gentle encounters at the intersection of slow and discern-
ing fashion design, mindfulness, ecology and system trans-
formation, The Lissome is a unique global guidebook for
the world of fashion and design — inspiring positive change
through poetic and sensuous storytelling, making hopeful
futures tangible and actionable.

The Lissome is featured as a positive example of responsible
media communication in the 2023 UN Sustainable Fashion
Commaunication Playbook, a joint publication by UN EP and
UN Climate Change providing a framework for countering
misinformation, reducing messages perpetuating overcon-
sumption and redirecting aspiration to sustainable lifestyles.
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THE LISSOME

Current edition

In each annual edition, we explore a
timely yet timeless topic. Our latest
edition, The Lissome N°4: Love
Ethic pays tribute to bell hooks’
influential work, Al About Love:

New Visions.

Moving beyond the confines of romantic love, we follow the
author’s lead and explore love as the foundation of life that
touches on everything — love of self and others (and the
more than human world), societal frameworks and power
structures, communication and media, fashion, textiles and

material culture, values, justice and spirituality.

Inspired by bell hoopks’ heartfelt wisdom, we contemplate
love as a powerful antidote for times as challenging and di-
visive as ours, softening our hearts and relaxing our minds,

opening up new ways for us to thrive.
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OPENING

Living by a Love Ethic
— Letter from the Editor
Waords by Dirte de Jesus

“Heart Sense”
Poem by Stacey Cotter Maniére
Photography by Jack Johnstone

FASHION STORIES

When You Go Down to the Woods Today
Waords by Becca Warner
Photography by Jack Johnstone

Life in Clothes Almanac: The Seasons of
Garden and Fashion Making

Interview with Dr Mila Burcikova

Waords by Dirte de Jesus

Photography by Leonie Sinden-David

Daughters of the Dust
Waords & p/?o[ogmpb)/ by Florence de ['Olivier

ESSAYS

Make It a Love Story
Waords b)/ Sopbz'e Strand
Artwork by Chiaki Fujii

From Fear to Love: An Ecological
Approach to Masculinity

Waords by Virginia Vigliar

Hlustration by Elio Ferrario
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PHOTO ESSAYS

Towards an Ethic of Love
for Fashion and Textiles
Waords by Ania Zoltkowski
P/yomgmpb)/ by Sam Copeland

Nanda Manachi:

Borrowing the Path

Words by Reemé Idris

Photography by Andyrés Altamirano

Catalogue of Love

and Healing Practices

Waords by Dirte de Jesus

Photography by Leonie Sinden-David

INTERVIEWS

Longing to Belong

Interview with author Nick Hayes
Waords by Becky Burchell
Artwork by Clandia Keep

Deep Listening: Decolonizing
Landscapes with Megan Cope
Interview with artiss Megan Cope
Waords by Cristina Guerrero Ferndndez
P/yomgmph)/ by Anna Piban

Sitting with Discomfort

Interview with artist Camille Laddawan
Words by Reemé Idris

Photography by Lilli Waters




Our readers

"The Lissome attracts a discerning,
forward-thinking and committed
audience appreciative of the
magazines exceptional design, art
direction, and editorial quality.

The Lissome readers include designers, creative directors,
photographers, stylists, fashion scholars, media profession-
als, trend forecasters and curators who use the publication
as a resource for inspiration, knowledge and sourcing. The
Lissome is a guide for professionals secking sustainability
expertise, quality products and potential partners.

As a beautifully crafted lifestyle magazine, The Lissome is
cherished for its timeless content, often colleted as a valua-
ble, enduring reference.




General stats

Cover price: €28 / £25

Circulation: 2,000

Geographic reach: 25+ countries

Stockists: Concept stores, museums, boutique
magazine and book shops, selected newsagents

Audience stats

Gender:

84 % Women
16% Men
Age:

72% Between 25 to 45 years
23% Over 45 years

Top countries:

17% UK

17% USA

13% Germany
35% Rest of Europe
5%  Australia

3% India



Distribution

The Lissome is distributed at highly curated and
iconic book, lifestyle and museum stores. This
focus on high-quality locations gives our partners
the perfect place to reach a sophisticated and
sought-after audience.

Key places

Do you read me?! (Berlin)

Tate Modern (London)
MagCulture (London)
Fashion Room (Florence)
Athenaeum (Amsterdam)
Casa Iconic (New York)

Coffee Table Mags (Hamburg)
Juntos House (Ibiza)

Distribution partners

Ra & Olly (Worldwide)
Small Changes (USA)
IPS (France)



Our ecosystem

We engage and grow our
community through a multi-
channel experience — such as
1he Book of Kin, our curated
annual brand guide that exists
online and in print.

The Book of Kin contains a curated selection of slow makers

and brands alongside interviews, articles and tutorials with and
from innovative designers, craft practitioners, researchers and
activists who show us how fashion, clothing and textiles can
enhance the wellbeing of communities and the natural world.




Our ecosystem

Our seasonal podcast series,
Weaving Bez'ﬂgs: Conversations with
The Lissome, turns the stories of our
print editions into a vivid audio
experience.
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WEAVING BEINGS

Coreareations with The Lissoma

Weaving Beings is our monthly podcast hosted by Hardeep
Kaur, who speaks to the conscious creators featured in the
magazine to further explore and engage with their ideas and Conversations with The Lissome

inspirations as it relates to the magazine’s overall theme.




Our ecosystem

Slow Style Chronicle, our monthly
Substack newsletter, is an extension
of our brand guide and gets in touch
with the stories of the people and
processes behind the labels.

Each newsletter includes a styling column that shows alterna-

tives to pushing trend cycles, as well as useful tools to guide
you through your journey on this material plane, from how to
mend a pant seam to how to cultivate a dye garden.




Our ecosystem

At The Lissome, we are passionate
about bringing together people

in events and workshops that feel
intimate, thoughtful and deeply

caring and connected.

In our workshop, “Portal to Presence,” with Sydney-based poet

Stacey Cotter Manic¢re, we went on an immersive journey of
cultivating presence and states of mind that nurture creativity
through the practice of writing and enjoying poetry.
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Mindful production

[t is most important to us that
The Lissome reflects the highest

sustainability standards.

The Lissome magazine is printed locally in Berlin by a
FSC’-certified printer renowned for their quality and crafts-
manship. The paper stock is Enviro Top U, a 100% FSC*
high-quality recycled paper that is Blauer Engel and EU
Ecolabel certified.







Partners & Advertisers

With our team and network of art
directors, photographers, stylists
and writers, we create editorial
narratives for your brand’s story and
ethos that resonates deeply with our
aesthetically- and values-conscious
readers.

Through The Lissome’s signature way of joyful, gentle and
authentic storytelling, we treat your narrative with care and
thoughtfulness, and offer you the opportunity to build and
weave it across our different communication channels — our
print magazines, online platform, podcast, newsletter and
Instagram presence.



Partners & Advertisers

We offer a variety of bespoke
opportunities for your brand’s or
organization’s unique needs.

Brands and organisations that partner with The Lissome:

Dr. Hauschka
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Print advertisement + brand stories

A Love Letrer
From the Garden

-

ACCESSORIES
& HOMEWAKRE




Social Media & Digital Marketing

Instagram: 14.2 k followers
Engagement rate: 15.5 %

Newsletter: 2.2 k subscribers
Website: 50 k visitors/year



Contact us

Dorte de Jesus, Founder

dorte@thelissome.com

www.thelissome.com
@thelissome




