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Sloft Magazine, the urban
architecture and design
media of the new

generation




A new generation of professionals: architects, designers, and

decorators, on the lookout and seeking visibility.
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their personal and professional projects.

A new generation of individuals: passionate or actively

searching for information, inspiration, or references for

i

Laurent, Head
Designer for a major
shoe brand, is
passionate about 80s

design.

Amel, who is very well

known on social media

under the pseudonym

Ugly Mely and a sneaker
specialist, wanted a pop
and colorful interior, in her

image.
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Claire and Pierre-
Marie fell in love
with Venice.
Nothing was too
good for their

"mini palace"!

Marie and Albert are
both fashion
designers. They have
created an apartment
in their image:

Parisian.



https://shop.sloft-magazine.com/products/sloft-edition-01

Sloft : un positionnement éditorial unique qui parle au
plus grand nombre : les intérieurs urbains inspirants

et accessibles
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An engaged and mixed digital audience of professionals and
individuals, growing organically and steadily with strong

support for the concept

O

95 k 100 k 35M
followers V.U V.U

Temps moyen
d’engagement par
utilisateur : 3 min
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La Lettre de Colette

15 k abonnés

Tx d’ouverture : 45 %

Tx de clics : 13 %




Le digital: un écosystéme

always on

sloft-magazine.com: the "On-Mag", a web portal without invasive

advertising (no ad-server), with proprietary premium content
* 100 k V.U.

La Lettre de Colette : the newsletter sent every 15 days

editorialized by Sloft
* 15 k subscribers

*+ Open rate : 45%, click rate : 15%

Social Networks: the "Off-Mag", updated daily, they allow an
amplification of content

+ 1G6:95k

* Pinterest:3,5MV.U.
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https://www.sloft-magazine.com/
https://823b6148.sibforms.com/serve/MUIEAACNPINKl7NxHUgTlp6hAtINIK3tsi57FRAKZI60rlucf8BHBN-BUQ1iCkY_I-i5anelgsFkOIfvlX1jmI7c5ofrJKx-kBQzLhke9w0zpgExH9RI6ataP-ed5mEi445-ohiKi3qSNQTJYcWY9ejRsMHYXTV669GF8sTx_yCD6Gwimfv5wQQAJasKU02P99XGGyibM8cZ4y0P
https://www.sloft-magazine.com/
https://823b6148.sibforms.com/serve/MUIEAACNPINKl7NxHUgTlp6hAtINIK3tsi57FRAKZI60rlucf8BHBN-BUQ1iCkY_I-i5anelgsFkOIfvlX1jmI7c5ofrJKx-kBQzLhke9w0zpgExH9RI6ataP-ed5mEi445-ohiKi3qSNQTJYcWY9ejRsMHYXTV669GF8sTx_yCD6Gwimfv5wQQAJasKU02P99XGGyibM8cZ4y0P

Urban and upper socio-professional

category but not only!

Codes Postaux des acheteurs de Sloft Edition
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For Audrey and her tribe, it's less about the
energy-guzzling family castle than the compact,

easy-going weekend home.




And from all over

the world!

For William, it's less about the Queenslander

house on the outskirts of Brisbane and more about

the versatile F2 in Sydney.

Codes Postaux des acheteurs de Sloft Edition
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A Mixed Audience

Individuals: Consumers

Professionals: prescribers

A group of people who are passionate about architecture / design /
decoration

A flow of "temporary captives": in the process of being acquired,
renovated, fitted out

CSP+: consumers, early adopters, interested in art, fashion, design,
culture in general, well-being, comfort and new lifestyles

Urban and European: Paris / Lyon / Marseille / Madrid / Barcelona /

Milan / Brussels ...
Mixed: @ : 65% / T : 35%*
25 - 50 years

Creators: architects, decorators, designers

Building professionals: general contractors, craftsmen

They use Sloft as a tool for benchmarking and inspiration on trends,
techniques and equipment.

European: Paris / Lyon / Marseille / Madrid / Barcelona, Milan /
Brussels ...

Independent architects, small agencies, studios.

Connected General Contractors

Independent Artisans
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Focus on the print

editorial
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Print: a bi-annual
magazine

Sloft Edition

A 224-page magazine format, bi-annual, published in
November and June

A beautiful object: 300 g cover, 120 g offset paper
Mintage: 12,000 / year

Direct distribution and at selected points of sale
100% exclusive and proprietary content

Guided Tours in France and abroad

Portraits, meetings and interviews
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Direct worldwide distribution through a
network of more than 200 points of sale: art

bookstores, café-bookstores, concept stores

Bonjour Jacob Under The Cover

) Head Hi
Paris Lisbon

New York

Magma Shop,
Londres

Le dada Shop
Lyon

Papercut / )
Stockholm Berlin
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Sloft Edition is positioned at the heart of an Archi - Design / Culture / Fashion

universe from which it stands out by its editorial positioning and its coverage

THE NEW ERA|

L

WAREHOUSE HOME

yR\L\\E\T PAMR #4

Yvon Lambert ot . | Under The Cover
Paris Lisbonne

Titles around Sloft Edition:

Cabana
Apartamento
Openhouse

Milk Decoration
Design Anthology
Yolo
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Smoke Signal
San Francisco
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Editorial Calendar 2024

December
2023

June
2024

November
2024

Sloft - Media Kit 2024
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How to collaborate?
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Ad-hoc
editorial

content

pages and

Visite Guidée

Art et architecture dans 40 m?

Digital
Adaptation
of all our
formats
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off Média

Evénementiel

Themed
evenings and
events
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Content
~ | Creation
Sloft Studio
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Sloft Studio: Content Creation

Sloft Studio is Sloft's full-service agency.
We lead a collective of talents from the visual arts,

design, audiovisual and media of an inexhaustible

richness and freshness: screenwriters, directors, authors,

motion designers, photographers, graphic designers,

designers, stylists, artists.
Our expertise: digital content, publishing, events, live
streaming, editorial strategy, advertising, influence

strategies.

Our offer: consulting, creation, production, deployment,

evaluation

www.sloft-studio.com
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http://www.sloft-studio.com/
http://www.sloft-studio.com/

ERe
ESAR

Jean Desportes, the editor-in-chief of Sloft Magazine,
is the expert on the subject of "interior architecture"
in ARCHIBEAU, the new Archi, Design and Art de Vivre

magazine of the prescriptive channel Paris Premiére.

Good layout ideas, design pieces, new materials,

nothing escapes his expert eye!

Archibeau

ARCHIBEAU, every Sunday at
12:35 p.m.

Sloft - Media Kit 2024
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https://youtube.com/playlist?list=PLcB9-YA25unwDBLYxOlRe7wLSNxPlH4AG
https://youtube.com/playlist?list=PLcB9-YA25unwDBLYxOlRe7wLSNxPlH4AG

Jean Desportes, Editor-in-Chief

A self-taught advertising creative after studying
business, history and communication, he has
worked for many

agencies (BETC, DDB, Havas...) as copywriter. In
2012, he joined dailymotion to create and manage
the content creation studio. Then, in 2016, he was
called upon by the Canal+ group to create Canadl

Brand Factory, the content agency of the Canal+

group.

dailymotion Fef:Y NV:YE &

Jean is also a columnist in the show Archi Beau
broadcast on Paris Premiére and a published

novelist.

The Founders
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Grégoire Hababou, Director of Operations

After graduating from Essec, he joined L'Oréal in
International Marketing for the Garnier brand,
then joined Travel Retail Europe where he rose

through the ranks to the position of Sales

Director.

LOREAL

Grégoire is also a licensed pilot.
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https://www.fnac.com/ia9274987/Jean-Desportes
https://www.fnac.com/ia9274987/Jean-Desportes

Sloft

www.sloft-magazine.com

CONTACTS :

Grégoire Hababou
gregoire@sloft-magazine.com

+33 6 21 8129 54

Sloft - Media Kit 2024
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