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INTRO MORGENMETE PRESS KIT

Morgenmete is a print food journal exploring the absurdity 
of life through the setting of breakfast. Deep stories, syrupy 
reads and hot dishes. It combines personal essays, short 
fiction, long-form features, photo spreads, recipes and 
illustration into one delicious package.



In 2019, we printed and published our first issue diving into 
the humorist side of breakfast and poked fun at themes 
around curated culture. Now, we’re a little more buttoned up, 
and our brunch menu has been elevated.



OUR MARKET MORGENMETE PRESS KIT

MARKET / INSPIRATION


Food Mags with 
Expression

Our magazine’s earliest inspiration was the 
incredible writing and expressive visuals of the 
now defunct Lucky Peach.



Contemporaries in our space that we find 
inspiration from are Compound Butter, Cake 
Zine and The Gourmand.



Where Morgenmete stands out is offering up 
compelling stories and expressive photo and 
illustration narratives focused specifically 
around the breakfast table. 

Compound Butter Mag

Cake Zine

Lucky Peach Mag (defunct)

The Gourmand



ISSUE 02 PITCH MORGENMETE PRESS KIT

We can get virtually anything delivered to us within 30 minutes at the 
tap of a finger. Simultaneously living in notification hell, swimming in 
targeted ads, and dreaming of inbox zero, it’s hard to get away from 
being extremely online.



We are looking for pieces that express truths about connected culture 
through the lens of breakfast. Tell us about your tik-tok food obsession, 
how your social feeds really make you feel, and breakfast dating 
etiquette in an Instagram world. Do you have reoccurring life regrets 
that manifest during breakfast? What kinds of morning meals bring up 
a hit of nostalgia for you? Maybe you’ve found yourself in the midst of 
low-key viral fame from a social post.

THEME:


Always Connected

Breakfast brings joy, a start to a new day, but our devices are often the 
first place we put our attention. What could we be accomplishing if 
we didn’t feel the need to catch up on every notification? Is there a 
healthy balanced breakfast of staying connected we should aim for?



This issue believes the best lens to view our connected culture is 
around the breakfast table, and we hope you do too. Bring your hopes, 
frustrations, and curiosities about our connected world to play.
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The

Issue

Always 

Connected 

The IssueAlways Connected



ISSUE 01 MORGENMETE PRESS KIT

THEME:


Curated 

Culture

The first issue, published in 2019, was a send-up 
of curated culture. It leaned on humorist and 
satire writing, poking fun at Kinfolk and 
lifestyle mags of the time. It featured interviews 
with artists who work in highly expressive 
styles, personal essays and a comics section at 
the end. 



It found a home across the world with lots of 
foodies and chefs alike. We sold over 400 copies 
and made a huge splash over social with over 
10,000 impressions. The mag was carried in 
over 20 stores across the US.



ISSUE 01 MORGENMETE PRESS KIT



ABOUT MORGENMETE PRESS KIT

CREATIVE DIRECTOR


Tim Lampe

Tim Lampe is a multidisciplinary brand art 
director specializing in creative work for 
incredible brands. 



He's made brand magic for Apple, Zendesk, 
MailChimp, Slack, Loom, Samsung, Netflix and 
Target among others. In 2015 he kicked off 
Future Photomakers, a photo camp for public 
school kids, and launched Very Clever, a creative 
production house for incredible brands. In 2018, 
he launched Morgenmete, a print food journal 
exploring the absurdity of life through the 
setting of breakfast. He is based in biscuit-loving 
Atlanta, Georgia.


Tim has had work and features presented on 
CNN, VSCO, Instagram, Swiss Miss, First We 
Feast, Time Magazine, Atlanta Magazine and 
Garden and Gun. 



His first food project Summer of Ice Cream 
Sandwiches brought national recognition and 
viral fame. He’s been named Time Magazine’s 
Top 50 Instagram accounts to follow, Garden 
and Gun’s featured creatives of the south, and 
pioneered CNN’s instagram storytelling. 



STAFF AND CONTACT MORGENMETE PRESS KIT

Creative Director: Tim Lampe 
Lead Editor: Laura Lynn Johnson 
Copy Editor: Claire Bullen 
Design Support: Victoria Rosselli  
Photo Editor: Ren Adkins 
Researcher: Elizabeth Goodspeed

Website: morgenmete.com 
Twitter: @morgenmete 
Instagram: @morgenmetejournal 
Facebook: facebook.com/morgenmete 
Contact: tim@morgenmete.com
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